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ABSTRAKSI 
 
 Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, 
kualitas produk, dan harga terhadap loyalitas pelanggan produk kecantikan Devari 
Skin Care Pati. Objek dalam penelitian ini adalah Devari Skin Care Pati dengan 
sampel pada Member Devari Skin Care Pati. Jenis penelitian ini adalah kuantitatif 
dengan metode survei. Sampel dalam penelitian ini sebanyak 99 responden 
dengan menggunakan teknik purposive sampling dan accidental sampling. Teknik 
analisis data menggunakan analisis regresi linier berganda disertai dengan uji 
asumsi klasik, uji t (parsial) dan uji F (serempak). Proses perhitungan 
menggunakan bantuan aplikasi SPSS versi 24.0. Hasil dari pengujian 
menunjukkan bahwa secara parsial variabel kualitas pelayanan dan kualitas 
produk berpengaruh positif dan signifikan terhadap loyalitas pelanggan. 
Sedangkan variabel harga berpengaruh positif tetapi tidak signifikan terhadap 
loyalitas pelanggan. Hasil uji secara simultan menunjukkan semua variabel (X) 
berpengaruh positif dan signifikan terhadap loyalitas pelanggan (Y) di Devari 
Skincare Pati. 
 
Kata kunci : kualitas pelayanan, kualitas produk, harga, loyalitas pelanggan. 
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ABSTRACT 
 
 This study aims to determine the effect of service quality, product quality, 
and price on customer loyalty beauty products Devari Skin Care Pati. The object 
of this research is Devari Skin Care Pati with sample on Member Devari Skin 
Care Pati. This type of research is quantitative by survey method. The sample in 
this research is 99 respondents by using purposive sampling and accidental 
sampling technique. Data analysis technique using multiple linear regression 
analysis accompanied by classical assumption test, t test (partial) and F test 
(simultaneously). The calculation process uses the help of SPSS application 
version 24.0. The results of the test show that partially variable quality of service 
and product quality have a positive and significant impact on customer loyalty. 
While the price variable has a positive but not significant effect on customer 
loyalty. The test results simultaneously show all the variables (X) have a positive 
and significant effect on customer loyalty (Y) in Devari Skincare Pati. 
 
  
 
Keywords: service quality, product quality, price, customer loyalty. 
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